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WEEKEND HIGHLIGHTS
194 attendee survey responses
155k visitors to the district from Fri-Sun
16k visitors to Warm Up at the Wharf event
Hosted ribbon cutting with acting Port
Director Mike Martin and D3 Supervisor
Danny Sauter
Activated the Crab Wheel Plaza with Nike
and Legends pop-ups
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ATTENDEE FEEDBACK
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What kinds of activities would bring you to 
Fisherman's Wharf?

200 Responses
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Where were event attendees from?

San Francisco
38.5%

Bay Area (outside SF)
27.4%

CA (outside of Bay Area)
17.3%

United States
(outside CA)

12.8%

International
3.9%
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Why were attendees visiting 
the Wharf?

Attend Event
32.5%

Sightseeing
25.3%

Excursion/Attraction
16.5%

Restaurants
9.8%

Work
8.2%

Shopping
7.7%

What would improve the visitor
experience in the Wharf?

Restrooms

More
interactive
activities

More public
spaces

Parking

Night
Activities

Easier transit
access

More live
events
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What activities do event attendees like to do in 
their free time?
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How much do attendees spend on 
social activities and events?

$1 – $100
27%

$100 – $500
24%

$500 – $1,000
16%

Nothing
15.5%

$1,000 – $2,500
10%

Over $2,500
7.5%
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Upcoming FWCBD Event!Upcoming FWCBD Event!


